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EA-‘S Breakfast is the most important meal of the day.

What America (Tw)eats looks at America’s

BREAKFAST SOCIAL MEDIA HABITS
Powered by the National on Twitter, analyzing more than

gof milk?

Milk Mustache Campaign
over a fWO'yeGr period.
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SKI PPI NG BREAKFAST LEFTOVERS, FAST FOOD AND EVEN
TWEETS ABOUT HAVING CAKE OR THE NUMBER OF TWEETS ABOUT PIE ARE PART OF AMERICA'S
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Experts recommend includin?
' 20-30 grams of protein at breakfast, but
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'l\ BREAKFAST ONLY INCLUDES WITH
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is the time Americans are most likely
to drink— and tweet about—milk
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crimson hexagon

The National got milk? Milk- Mustache Campaign partnered with research experts, Crimson Hexagon, to analyze Z
America’s breakfast tweeting habits. Crimson Hexagon assessed data from December 20711 through November #qﬂimllk
2013, using their proprietary research algorithm. Crimson Hexagon’s BrightView™ algorithmis based on'a

patented methodology originally developed at Harvard University’s Institute for Quantitative Social Science. q Ul-p I-UIB i n c 0 m

1Layman DK. Diefary Guidelines should reflect new understandings about adult protein needs. Nutr & Metab. 2009; 6:12.




